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The overall retail environment in Australia is improving due to low credit interest
rates and household credit growth. The NSW retail environment recorded a growth Retail Statistics 2
of 0.36% to a seasonally adjusted turnover of $8,013 million over the March quarter.
The quarterly results also reflected a 0.5% seasonally adjusted volume growth to the

Australian turnover volume of $72,452 million. Online Retail 2
The Australian appetite for online retailing has risen by 12.4% over the past year to Investment Activity 3
March to a total of over $19.3 billion. In the 12 months to March. The largest

spending growth was attributed to online takeaway food and electronic games

and toys. Development Activity 5
In comparison to the previous quarter, the number of transactions for retail centres Economic Fundamentals 6
has fallen in the March quarter 2016 due to lack of quality stock. However, the

outlook for retail centres is positive. The sales of retail centres are expected to gain

momentum during the course of the year. It is anticipated that there will be an B (PITESIEN (RO PRIEISET 8
increase in supply of retail stock being released into the market to take advantage

of the current low interest rate environment. Contact Us 10
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RETAIL STATISTICS

The March retail turnover results has revealed positive results in
the NSW retail environment. According to the Australian Bureau

of Statistics category 8501.0 Retail Trade (March 2016), the
retail turnover figures recorded in New South Wales produced

a growth of 0.36% to $8,013 million over the month. The
seasonally adjusted annual total retail turnover growth to
March 2016 was 4.87%.

Compared to the December quarter 2015, the Australian

turnover volume March 2016 results of $72,452 million reflected
0.5% seasonally adjusted volume growth.
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Chart I New South Wales Retail Turh@aurce ABS

Varied turnover results were recorded in the retail sectors over
the March month. Retail growth was recorded in Clothing,
footwear and personal accessory retailing rising by 1.31% to a
turnover of $737 million. Followed by Food retailing and
Household goods retailing realising a growth of 0.78% ($3,108.1
million) and 0.08% (1,405.1 million) respectively.

Department stores, Other retailing and Café, restaurants and
takeaway food services recorded a decrease of 00.46%, -0.17%
and 00.16% respectively to the monthly turnover of $521.8
million, $1,063.7 million and $1,177.3 million.
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As observed in the following graph, the NSW retail monthly
turnover in March 2016 has performed better when
compared to previous years. In comparison to the March
2015 results, the NSW retail turnover showed positive results
across all retail industries. The year to date outperformer was
Clothing, footwear and personal accessory retailing
recording an annual growth of 8.33%.
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Online Retail

The Australian & New Zealand Standard Industrial Classification

(ANZSI C) defines Oretail t r asellnd, as
commission -based buying, and commission -based selling of
goods, without significant informati

According to the NAB Online Retail Sales Index Monthly

Update i March 2016, online retail sales increased by 1.8% over

the month. I'n the year to March 2(
spending totalled $19.3 billion which is equivalent to 6.6% of the

total traditional retail sector including food retailing.

Monthly growth to March 2016 was realized in all online trading
categories with exception for Daily deals ( -2.3%), Groceries and
liquor (-1.4%) and Electronic games and toys ( -1.4%). The
highest monthly growth was recorded in Homeware and
appliances (5.8%), followed
by Online Takeaway food
orders and Media at a 4.6%
and 4% growth respectively.
Fashion monthly sales
increased by 1.2%, Personal
and recreation goods grew
by 0.9% whilst Department
and variety stores sales
increased by 0.5%.
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