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HIGHLIGHTS 

¶ In Australia, retail turnover increased by a seasonally adjusted 0.2% over the month of November, which is a 

modest decline from Octoberôs rise of 0.5% and Septemberôs rise of 0.6%. New South Wales experience the 

largest increase of 0.5%, followed by Victoriaôs 0.4%. 

¶ The NAB Online Retail Sales Index increased by 1.1% over the month of November, a significant increase from 

the previous monthôs rise of 0.5%.  

¶ There is a high investor demand in Sydney not seen anywhere else in Australia, with the strong retail sector 

supported by New South Waleôs strong economy, favourable exchange rate and succeeding boom in the tourism 

sector and strong state-wide housing market.  

¶ Compression of yields in retail properties have been apparent with the transactions that have occurred in the past 

year. Strong investor demand have also driven rental growth, as Sydney experience an increase in population 

growth in the next few years and improving infrastructure developments.  
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Over the month to February, retail turnover declined by ï0.1%, on a 

seasonally adjusted basis, indicating weakness in an industry that has 

undergone losses through a number of retailers ending up in administration. 

This figure follows strong rise of 0.4% in January and a decline of ï0.1% in 

December 2016.  The drag stems from the clothing, footwear and personal 

accessory segment, which experienced a decline of ï2.5% over the month. 

This result is of no surprise as sales have slumped amongst mid-market 

brands like Oroton, as well as the collapse of David Lawrence, Herringbone 

and Marcs. In seasonally adjusted terms, Western Australia (-0.7%), 

Victoria (-0.3%), Queensland (-0.2%) Queensland (-0.2%), Tasmania (-

0.5%) and the Australian Capital Territory (-0.5%) all experienced declines 

over the month. In contrast, New South Wales (0.4%), the Northern 

Territory (0.4%) and South Australia (0.1%) experienced increases in 

turnover.  

 

Total turnover for New South Wales for the month of February was at a 

seasonally adjusted $8.298 billion. This figure reflects a month-on-month 

increase of 0.41% and a year-on-year increase of 3.28%. Over the month, 

Newspapers and books retailing experienced the largest decline in turnover 

of ï4.23%. Clothing, footwear and personal accessory retailing experienced 

a decline of ï1.88%, Furniture, houseware and textile goods declined by  

ï1.82%, whilst Other recreational goods retailing turnover declined by  

ï1.63%. In contrast, Café, restaurant and catering services experienced an 

increase of 2.84% over the month in their turnover. Department stores 

experienced an increase of 1.77% in turnover, whilst Electrical goods and 

Pharmaceutical retailing had their turnover increase by 1.57% and 1.41% 

respectively. Over the year, Takeaway food services experienced the 

largest increase of 11.75%, whilst Other recreational goods retailing 

turnover declined by ï5.87% over the same period.  

Retail Statistics  

Online Retail 

The Australian & New Zealand Standard Industrial Classification (ANZSIC) 

defines óretail tradeô as ñthe purchase and on-selling, commission-based 

buying, and commission-based selling of goods, without significant 

information, to the general publicò. 

 

The NAB Online Retail Sales Index slowed to 0.2% over the month to 

February, a decline from Januaryôs 0.3%. National Australia Bank indicates 

that $22 billion were spent over the last twelve months to February 2017, 

which is equivalent to approximately 7.2% of spending at traditional retailers 

(January 2016, ABS). There were improvements recorded in Food catering 

online retailing (28.6% year-on-year to February vs. 25.8% year-on-year to 

December), Personal & recreational goods (17.5% vs. 15%), Media (17% 

vs. 14%) and Department stores (9.6% vs. 7.3%). On the other hand, 

declines were recorded in online sales in Homeware & appliances (18.4% 

vs. 22.1%), Fashion (9.2% vs. 12.6%), Groceries & liquor (1.3% vs. 5.1%), 

Daily deals (-1.8% vs. 3.4%) and Games & toys (1.3% vs. 4.5%).  

 

 
 

Chart 1ðYear on Year % change to November 2016 of retail subgroupsðSourceðABS Chart 3ðNAB Online Retail Sales IndexðSourceðNAB 
 

Chart 2ðNew South Wales Retail TurnoverðSourceðABS 
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RETAIL MARKET 
 

Analysis of the Property Council of Australiaôs (PCA) Shopping Centre Directory has revealed the following definitions of the eight core classifications of 

shopping centres; 

1. City CentreðRetail premises within an arcade or mall development with a total gross lettable area exceeds 1,000 sqm. 

2. Super Regional CentreðA major shopping centre which typically includes two full line department stores, two supermarkets, one or more full line 

discount department stores and approximately 250 specialty shops. Total gross lettable area exceeds 85,000 sqm. 

3. Major Regional CentreðA major shopping centre with at least one full line department store, one or more full line discount department stores, a 

supermarket and approximately 150 specialty shops. Total gross lettable area ranges between 50,000 & 85,000 sqm. 

4. Regional CentreðA shopping centre with one full line department store, a full line discount departments store, supermarket and approximately 100 

specialty shops. Total gross lettable area ranges between 30,000 & 50,000 sqm. 

5. Sub-Regional CentreðA medium sized shopping centre with at least one full discount department store, major supermarket and approximately 40 

specialty shops. Total gross lettable area ranges between 10,000 & 30,000 sqm. 

6. Neighbourhood CentreðA local shopping centre comprising a supermarket and approximately 35 specialty shops. Total gross lettable area is less 

than 10,000 sqm. 

7. Outlet Centreð A medium to large sized shopping centre which does not normally include a department store, discount department store or 

supermarket. Comprises of specialty shops often selling stock at discounted prices including samples, seconds ad discontinued lines. 

8. Bulky Goods Centreð A medium to large sized shopping centre dominated by bulky goods retailers (furniture, white goods and other home wares), 

occupying large areas to display merchandise. Typically contain a small number of specialty shops. Total gross net lettable area retail is generally 

greater than 5,000 sqm. 

Table 1ðRetail Centre Sales Transactions - Source - Preston Rowe Paterson Research   

Investment Activity  
 

Preston Rowe Paterson Research recorded a number of significant retail sales in New South Wales over six months to March 2017.  

Centre Address Sale Price
Sale 

Date

Reported 

Yield
Vendor Purchaser

GLAR 

(sqm)
$/sqm Type

282 Victoria Avenue, 

Chatswood NSW 2067

282 Victoria Avenue, Chatswood NSW 

2067
 $                  37,000,000 Oct-16 6.22% Nirad Pty Ltd Ut 282 Victoria Pty Ltd 5,572  $      6,640.00 Neighbourhood

Kogarah Town Centre 1/9 Railway Parade, Kogarah NSW 2217  $            47,500,000.00 Oct-16 6.95%
Stonebridge Property 

Group
Private Investor 6,484  $      7,326.00 Neighbourhood

Menai Central 5/21 Carter Road, Menai NSW 2234  $                  43,300,000 Oct-16 7.23% Sentinel Property Group Wingdom Group 10,165  $      4,260.00 
Enclosed Retail 

Centre 

Goulburn Central Shopping 

Centre 
217 Auburn Street, Goulburn, NSW 2580  $            16,700,000.00 Dec-16 8.80% Private developer Private developer 5,720  $      2,920.00 Neighbourhood 

Broadway Plaza 1 Broadway, Punchbowl NSW 2196  $            41,200,000.00 Dec-16 7.34% PPB Advisory RAM 8,455  $      4,873.00 Neighbourhood

Big W Centre Cessnock 10 Darwin Street, Cessnock, NSW 2325  $            13,200,000.00 Dec-16 7.60% Private owner Private investor 8,002  $          695.00 
Enclosed Retail 

Centre 

Bathurst Supa Centre 230 Sydney Road, Kelso, NSW 2795  $            14,670,000.00 Feb-17 7.40% Crowe Horwath Properties and Pathways 7,487  $      1,959.00 Super Regional

Maryland Shopping Centre
144 Maryland Drive, Maryland, NSW 

2287 
 $               7,500,000.00 Mar-17 4.40% PPB Advisory

Newcastle-based 

syndicate
4,985  $          540.00 Neighbourhood

Symond Arcade
12-14 Churchill Avenue, Strathfield, 

NSW 2135 
 $            30,000,000.00 Mar-17 3.00% Private owner Private buyer 645  $    46,512.00 Neighbourhood
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Sales Information 

 

Preston Rowe Paterson Research recorded many major retail 

transactions in the six months to March 2017. Notable sales transactions 

over the six months include:  

 

Broadway Plaza, Punchbowl, NSW 2196 

Located 17 kilometres south of Sydney CBD, Punchbowlôs Broadway 

Plaza provides the suburb with a modern neighbour centre which 

comprises of a Woolworths Supermarket, 27 specialty stores and 3 mini 

majors. It is well situated in a high density catchment area and provides 

investors with appeal development potential.  This centre is a part of a 

mix used development and benefits from a rate 20 year lease to 

Woolworths. The property was acquired by Real Asset Management 

Group from PPB Advisory in December 2016 at a sale price of 

$41,200,000 with a passing yield of 7.34%. The neighbourhood centre 

has a  8,455 square metres of net lettable area, and a reported fully 

leased net income of $3,312,034 per annum.  

Symond Arcade, Strathfield, NSW 2135 

 

The Symond Arcade, located at 12-14 Churchill Avenue, Strathfield, was 

sold in  March 2017 for a reported price of over $30 million. Over 645 

square metres of net lettable area, this retail centre contains 12 ground-

floor retail shops, as well as 14 offices on the upper level. Whilst the 

buyer of this property is undisclosed, reports have come out that the 

centre was acquired by either one of its neighbours. The property was last 

sold in 1994, to the Freyer family for $1.9 million. The 2017 sale reflects a 

rate of $46, 512 per square metre and ultimately reflected a yield of 

3.00%.  

 

Maryland Shopping Centre, Maryland, NSW 2287 

 

A Newcastle-based syndicate has purchased Maryland Shopping Centre, 

located at 144 Maryland Drive, for the price of $7.5 million. PPB Advisory 

acted as receivers of the 1.39 hectare site, after its previous owners 

Billcotta Pty Ltd went into receivership, and sold the property on a sharp 

yield of 4.4% and a sale rate of $540 per square metre. It is reported that 

the new owners plan to spend at least $3 million towards improvements in 

the short to medium term in order to create a new shopping villafe and 

attract the right mix of tenants to the centre. The site currently contains 1 

mini-major, 6 specialties on a total GLAR of approximately 4,985 square 

metres on a single level retail space, as well as 180 car spaces.  

Table 2ðLarge Format Retail Property Sales Transactions - Source - Preston Rowe Paterson Research   
N/A = not currently available 

The Broadway Plaza in Punchbowl has been acquired by Real Asset Management Group from 
creditors PPB Advisory for $41.2 million. The neighbourhood centre benefits from its close 
proximity to high-density catchment areas and appeals to investors because of the high 
development potential of the area.  

Centre Address Sale Price
Sale 

Date

Reported 

Yield
Vendor Purchaser

GLAR 

(sqm)
$/sqm

Bathurst Supacentre 230-240 Sydney Road, Kelso NSW 2795  $                  14,670,000 Nov-16 7.43% Private syndicate Private investor 6,565  $      2,235.00 

Super AMART Auburn
311-331 Parramatta Rd, Auburn NSW 

2144
 $                  28,250,000 Dec-16 6.27%

Elanor Funds 

Management Limited

Smith Property Group Pty 

Ltd
10,805  $      2,615.00 

Bunnings Bathurst 
21 Great Western Highway, Bathurst 

NSW 2795
 $                  25,500,000 Dec-16 5.35% Bunnings Group Private investor 14,272  $      1,787.00 
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